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OUR LEGACY

Since 1974, Interwood holds a legacy of furnishing
countless homes, business and institutions with its
trademarked brand of ready-made and customized
furnishing solutions. Today, we remain Pakistan’s
leading furniture brand, trusted by customers and
clients all across the country.

In addition to our range of home & office furniture,
kitchens, doors, wardrobes and more, we also provide
world-class customized furnishing solutions to small,
medium and mega projects such as schools,
hospitals, hotels, corporations, airports, residential
projects, retail fit outs, government institutions, exports
and more.

In addition to spanning all across Pakistan, we also
export our range of quality furnishing solutions
around the world, including to USA, UK, Middle East,
Africa, Afghanistan, Maldives, Hong Kong & More.
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THE BRAND
VALUES

THIS IS ARE OUR CORE VALUES
& WHAT WE STAND FOR

At Interwood, we pursue excellence through a
relentless drive for perfection. We aim to

empower our employees, enrich our customers’

lives and lead in home & office furniture,
kitchens, doors, wardrobes and complete
furnishing solutions, all guided by our core
values.

LOVE FOR CUSTOMERS

Service | Respect | Agility

R\

TRANSPARECY

Honesty | Openness | Accoutability

N\ ’
== -
RE-IMAGINE

Growth | Innovation | Automation

COLLABORATION

Connection | Empowerment
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THE BRAND MOOD &
PERSONALITY

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Duis efficitur mattis quam a iaculis. Ut a suscipit
arcuy, id elementum lacus. Phasellus sem nibh, ornare
id nulla id, congue vulputate risus. Praesent tincidunt
massa diam, eu tincidunt est vehicula et. Praesent in
sapien tincidunt, suscipit massa in, bibendum.

ANTHONY T.HINCKS
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PRIMARY LOGOTYPE

The Interwood logo is the foundation of our brand identity. It represents our commitment to quality, innovation,
and modern aesthetics. Proper usage of the logo ensures consistency across all brand communications.

INTERWCDD & | N T ERWGD D

SQUARE LOGO HORIZONTAL LOGO
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LOGO INVERSE VARIATIONS

The logo can be used in a colored background which includes all the colors

from the secondary color palette.

INTERWCDD

INTERWCDD
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MINIMUM SPACE GUIDELINES

A minimum space defined by 12/ the height of the leaf symbol, this space
should be maintained around the logomark at all times.

INTERWQADD
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LOGO MISUSE

Below are some examples of logo misuse. However, not all possible cases of
misuse are illustrated here. That is why it is important to strictly follow the
guidelines provided in this manual.

X X
INTERWCDD INTERWGDD INTERWCGDD
Don't stretch or distort the Don't alter the color of Don't add a drop Do not curve the logo
Proportions of the logo the logo. shadow/outline to the logo along any shape or path.
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ICONIC LOGO [ SYMBOL

The Interwood symbol is a distinctive element of our brand identity. It represents
the essence of our craftsmanship, innovation, and connection to nature.

@ The symbol should always be used in approved brand colors.

@ Maintain proper clear space around the symbol for visibility.

X Avoid using the symbol in isolation where brand recognition might be unclear.

X Do not modify, distort, or recolor the symbol in an unapproved way.

INT

SYMBOL

-RWAEDD

WORDMARK



2. CO-BRANDING GUIDELINES
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PARTNER LOGO & | N T ERW@ D ‘ PARTNER LOGO

INTERWCDD

For vertical logo orientation, the partner logo should align For horizontal logo orientation, the partner logo should align
with the height of the Interwood vertical logo. with the height of the Interwood horizontal logo.
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PRIMARY COLOURS

The logo colour palette consists of the colors used in the Interwood logo. These colors are
approved for use across all applications, including various print and visual media.

LEAF GREEN BLACK

HEX R G B  C M Y K HEX R G B  C M Y K
009444 0 148 68 86% 17% 100% 3% 000000 0 O O 75% 68% 67% 90%
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PROMOTION COLOURS

PART SALE ORANGE SALE RED

HEX
ff7512

R G B
255 M7 18

C M Y K HEX
0% 67% 100% 0% eelc25

R G B C M Y K
238 28 37 0% 99% 96% 0%
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CORPORATE COLOURS

HEX R G B € M Y K HEX R G B e M Y K HEX R G B c M Y K HEX R G B € M Y K
e8e3da 232 227 218 8% 8% 12% 0% 008080 O 128 128 86% 31% 49% 8% 2e4156 45 65 86 85% 69% 45% 35% b6babf 182 186 191 29% 21% 19% 0%



4. TYPOGRAPHY
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PRIMARY TYPEFACE

Glastone Regular is the primary brand font, used for headings and subheadings. Its

wide version is chosen to deliver a bold, modern visual identity. A ABCDEEGH IJKLMNOPQRSTUVWXYZ
abcedefghijklmnopgrstuvwxyz
Regular 0123456789

Heading

Subheading

IW Glastone Regular
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SECONDARY TYPEFACE

Poppins is the secondary font, used for body copy to ensure clarity and a
contemporary aesthetic.

Body Copy

POPPINS

Aa

Bold

Aa

Medium

Ad

Regular

Ad

Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789
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CORPORATE TYPEFACE

For corporate communication, only the Poppins font is to be used.

Body Copy

POPPINS

Aa

Bold

Aa

Medium

Ad

Regular

Ad

Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789



5. BRAND SHAPERS
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BRAND SHAPER TYPEFACE

Brand Shaper titles may use customized fonts that reflect the personality of
each range, allowing flexibility in type selection to best represent the product's
identity.

Customized title font

\ I
BERLIN spaces reimagined.

Interwood x Coalesce Design Studio
EXECUTIVE SERIES

Only the Poppins font is to be used for subtitles.
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Catalogue

BERLIN

EXELC U T I[MIE IS IE IR SEESE-

\\!“\HVW\HHWNNWW I WWI [

EXPERIENCE THE NEW SERIES

Web Banner
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Catalogue

spaces reimagined.

Introducing the Coclesce Collection

Web Banner
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PHOTOGRAPHY

Modern and Elegant.
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RENDERS

Modern and Elegant.




7. ICONOGRAPHY
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e 02

——

Filled icons are used for communication purposes, with flexibility in color usage.
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MOBILE AND DESKTOP

Visual guide to website aesthetics for mobile and desktop.

I INTERW@D

Doors +

olve with you.

spaces that

evol\/e Wlth you ARRIVALS 2026

NEW ARRIVALS 2026
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‘ 100
8opx ! g

80px

Safe Area
Safe Area

120px
120px

' 0
80px ! ! 8opx | ; 100 px
'

Web Banner Size

2800x1078 px Mobile Banner Size

450x700 px
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Example of Text Placement within the Safe Area

BIG] ] ] ] SALE

UP TO 50% OFF

7th - 16 NOVEMBER

The Art of
workspaces Cozy Comfor

'y

relmaglned CUSHION COLLECTIﬁ/Nr‘-

~ Interwood x Coalesce Design Studio

HOME | OFFICE | KITCHENS | DOORS | WARDROBES

workspaces
reimagined.

Interwood x Coalesce Design Studio

desks | tables | workstations | sofas | storage
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POST, STORY & BANNERS

Visual guide to social media aestehtics.

workspaces
reimagined.

Interwood x Coolesce Design Studio

About  Photos  More v

desks | tables | workstations | sofas | storage.

Interwood
463K followers + 0 following © WhatsApp @ Message @3 Follow

Groups  More »

Intro Featured

‘With a legacy spanning over 50 years, Interwnod is Paldstan's largest P
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Dark background view

INTERWCDD

Light background view

- - EENIERWGHD e

Facebook Post & Story

aopy £

SAVEBIG!
WIN BIGGER!

THIS WEDDING SEASON!

2 FREE TICKETS to Turkiye EVERY WEEK!"
+ Up to 10% OFF* with Exciting Prizes

bedroom | living | dining

Tac:

Facebook Post Size
1080x1080 px

Safe Area

Facebook Reel

Facebook Story 1920x1080 px

Since Facebook Story and Reel safe areas differ (due to icons, logos, and description placement),
please ensure all text is placed above the marked area within the central safe zone.
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White

PURITY
INNOCENCE
WHOLENESS
COMPLETION

Instagram Post Size
1080x1350 px

Instagram Guide

3:16 ©

Al EEE

Safe Area

Safe Area

@ inEﬁdmobelO Follow BVt
- E— s B
Your Space.XQur Palette. Your Philosophy!

Paceg = i &——' u

Liked by mushhoodk haiai 1¢-13 others.

Add comment...

Instagram Story 1920x1080 px Instagram Reel

Due to differences in Instagram Story and Reel safe areas, place
all text above the marked area in the central safe zone.
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Facebook Banner Guide

workspaces
workspaces reimagined.
reimagined.

nierweod x Coclesce Dosign Stucio

desks | tables | workstations | sofas | storage

2048x900 px
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Youtube Banner Guide

&
2 workspaces reimagined.
INteWood X 2 alere Design f, din
507x422px { 507x422px
\\1
\
A &,
Y PR ———
et A
g -
5
B

2560x1440 px
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Linkedin Banner Guide

in [ a 1 & o ®

workspeces reimagined.
Interwood x Coclesce Design Studic

[T —————

INTERWEDD

workspaces reimagined.

Interwood x Coalesce Design Studio Interwood Mobel (Pvt) Ltd. ©

Pakistan's Leading Home & Office Furniture Store

Furniture and Home Fumishings Manulaclaring - Lafore, Punjab - 53K fullowers - 1K-5K employees

@ 5v<d Kashif &30 other connections work here
e YETTTRIO)

Home  About Posts Jobs  People

1584x396 px —

desks | tables | workstations | sofas | storage
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DIGTAL ADS

Visual guide to Ads aestehtics.

Photos More v

ARRVALS | Arc Desk 2.0

2026 )

Our Top-Rated Executive The Ultin
Desk Shop now Lounge
New Arrivals - 2026 New Arriy

O Q &

Interwood
1d-Q
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Carousel Ads Guide

g Interwood @
CTA Area ol i
1080x170 px Command respect and inspire excellence. The
CTA Area Interwood's Coalesce Executive range balances
1080x311 px authority with modern elegance.  ._see more

Visual Area

-« Visual Area
i

CTA Area
—— 1080x320 px

CTAArea
1080x170 px

New Arrivals - ...

Squar Size Vertical Size oy Like (D Comment
1080x1080 px 1920x1080 px
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Google Display Network Ads

UP TO 50% OFF

UP TO UP TO
o o 7t - 16t NOVEMBER
% (3
OFF" 7 |
i 7' - 16" NOVEMBER HOME | OFFICE | KITCHENS | DOORS | WARDROBES

71 - 16" NOVEMBER  *

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO HOME | OFFICE | KITCHENS | DOORS | WARDROBES §

1200x1200 px 960x1200 px 1200x628 px
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YEINTERWCDD
SAVE BIG! ==
CTAArea Wl N BIGGERI
1080x520 px THIS WEDDING SEASON! CTAArea __,
w10 - 1080x480 px
10% OFF

with Exciting Prizes
3

Visual Area ——

S / f - Visual Area —— .

VISIT SHOWROOM TODAY!

Address Area Address Area
1080x210 px 9BUKHARI COMMERCIAL, DHA 1080x153 px

Location Ads

SAVE BIG!
WIN BIGGER! ey

THIS WEDDING SEASON! CTAArea __,

UP 1o 1080x370 px |
e | oo SAVE BIG!
with Exeiting Prizes Wl N BIGGER!

THIS WEDDING SEASON!

UPTO

10% OFF

with Exciting Prizes

VISIT SHOWROOM TODAY! Address Area VISIT SHOWROOM TODAY! e
Q BUKHARI COMMERCIAL, DHA 1600x100 px Q BUKHARI COMMERCIAL, DHA bedroom | living | dining
1080x1080 px 1600x836 px

Keep showroom addresses brief and position them at the bottom of all in-store ads.
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Video Guide

Visual & Text Area

Visual & Visual &
Text Area Text Area
Watermark Area Watermark Area
Watermark Area 71X74 px 7IX74 px

7174 px

1920x1080 px 1080x1080 px

1080x1920 px
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Standard Endslide

INTERWCGDD INTERWGDD
interwood.pk corporate.interwood.pk
End slide for online store product videos End slide for corporate product/project videos

Filler content—including Reels, Stories, and end slides—is not included in the videos.



9. OUTDOOR ADVERTISEMENTS
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BILLBOARDS AND STREAMERS

Visual guide to out-of-home advertisements.

INTERWDD

spaces reimagined.

Interwood x Coalesce Design Studio

HOME | OFFICE

9 BUKHARI COMMERCIAL, DHA
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Billboards Guide

Logo URL
Top Left Corner Top Right Corner

Logo  iterendpk J

Top Center ~
INTERWGDD S A\/E BIG! interwood.pk
WIN BIGGER! |

THIS WEDDING SEASON! INTERWGDD

3 2 FREE TICKETS to Turkiye EVERY WEEK!"

SAVE BIG!
| WIN BIGGER!

THIS WEDDING SEASON!

§ 2 FREE TICKETS to Tiirkiye EVERY WEEK!
: & Up to 10% OFF with Exciting Prizes!

Address & Category Area

For horizontal billboards, place the URL in the top-right corner. For vertical billboards, depending
on the design layoutit may be placed either in the top-right corner or at the bottom center.
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Example Views of Billooards

2 T N S

spaces reimagined.

Introducing the Coolesce Collection

bedroom | living | dining
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Streamers Guide

Logo
Top Center —

INTERWGDD

meetings
reimagined.

Address . 9 BUKHARI COMMERCIAL, DHA
Bottom Center

3x6 ft

K

ITERED

o gbardten)
reimagined .

EXPERBNCENOW N-STORES

VBUKHARICOMMiRC\ALDNA ¥




10. STATIONERY
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Envelpoes Guide

e e NTERVGED

INTERW@DD
INTERWGDD

HEADOFFICE  REGIONALOFFICES:

mmmmm
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Business Card

First & Last Name
Designation
INTERWGDD

xyz@iwm.com.pk &
0335-1234567 &
www.interwood.pk &
+92-21-111-203-203 &

Building No. 43-C Bukhari Commercial Lane No. 11, Phase 6, DHA, Karachi

2x3.51n

Business card addresses may vary depending on the region.



11. PRICE TAGS
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Showroom Docker Price Tags

INDEPENDENCE
ot | ORYN CURVED SOFA SR PART SALE  20% OFF S A |_ E 20% OFF
(2.5 SEATER)
Product FG Code —— FGD20004180 FG020004180
Product FG Code —— FG020004450
product ., | KENT SOFA 2 SEATER KENT SOFA 2 SEATER
Poduct Size Details —— Size (inches): 84 W 35D | 27 H R (VELVET TEA PINK) (VELVET TEA PINK)
) Before Price —— \é\éAS XZAS
-~ *184,500
r NOW NOW
Rs. Rs.
-~ "89,200 89,200
About this item: ’ '
o mnngh ;:E o s ed ook an (SAVE Rs. 22,301) (SAVE Rs. 22,301)
togoarea — | JEINTERWADD S——— JEINTERWGADD SEINTERWGDD S——
l
T&Cs

(AB) W58 xH82i Promotional Price Tags
.0 X 2 1N

Generic Price Tag



12. PRESENTATIONS
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Presentation Layout

NIzt

Slide Title SR Regular Slide

« Content/Text

Title of Presentation

Subtitle of Presentation

Divider Slide 1 Divider Slide 2

Thank Ycu




13. PRODUCT PACKAGING
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Product Packaging

FRONT
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SIDE

FRONT

980mm

s
5
:
2
£

585mm

50mm|

550mm

- 550mm -

THIS WAY UP

Sticker Placement
-

150x100mm

L

1641mm

50mm

66mm
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